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The definition of a framework describing and characterizing the accounting 
information system of SMES 
 
Abstract 
The purpose of this article is to present a review of the main theoretical and empirical works allowing a better 
understanding of the Accounting Information System (AIS) of SMEs. 
The analysis of the results of empirical studies carried out on the subject of AIS and on the accounting 
practices of SMEs aims to achieve two objectives: 
- Verify the thesis of relative relevance of the accounting data for the SME manager; 
- And determine the dimensions and attributes to be retained in order to analyze and describe the AIS of 
SMEs. 
A review of the literature shows that much empirical research carried out on the subject of the AIS of SME 
managers has focused on the study of the accounting data produced. Others, less numerous, have tried to 
measure the degree of use of accounting data by managers of SMEs. 
This concentration of work on the informational dimension has come at the expense of the organizational 
dimension. The structural and organizational aspect of accounting has been the subject of little empirical 
investigation (Ben Hamadi, 2013). However, accounting data is produced in and by an accounting 
organization and the quality of the accounting product depends on certain characteristics of this organization 
(Lacombe-Saboly, 1994). 
From the analysis of empirical work, we deemed it appropriate to retain a broad, multidimensional approach 
allowing, on the one hand, to overcome certain limitations of previous studies and, on the other hand, to 
describe in a more comprehensive and complete manner. the characteristics of the AIS of SME managers. 
This approach therefore retains both the organizational and informational dimensions of the AIS. 
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1. Introduction  
The importance of SMEs in all economies, both internally and internationally, is no longer 
to be demonstrated, “no one needs to point out the preponderant importance that small and 
medium-sized enterprises (SMEs) represent in the economy. global economy” (Vallerand et al, 
2008). Today, these companies form the backbone of all the economies of the world and are 
therefore an essential source of economic growth and development for both industrialized and 
developing countries. 
The predominant and particular role played by the manager represents an essential 
characteristic of the SME (Raymond et al., 1990; Fallery, 1983a). As a main actor, the parton 
of SMEs deeply marks the behavior and development of their business. Furthermore, it is 
recognized that the strength of SMEs lies in the entrepreneurial capacity of their leader 
(Wtterwulghe, 1998). 
Indeed, its important role, mainly favored by the size of SMEs, greatly influences all aspects 
of the business and in particular management methods (Gervais, 1978; Julien and Marchesnay, 
1988). 
The manager is an actor who is responsible for an organization or one of the entities of it. 
He has formal authority over the workflow and on the individuals who work in that entity 
(Hales, 1986). The authority being the power to make decisions that guide the actions of others 
(Simon, 1983). The manager therefore needs information that allows him to develop strategies, 
allocate business resources and make decisions (Mintzberg, 2008; Ewane Sorielle Cybele and 
al., 2021). The accounting data produced by this system are then supposed to respond to its 
multiplied requests for information. Practices formal accountants are characterized by the 
production of accounting data and the use of information. Accounting data is management data 
internal data available in the company, and the accounting information is the data accountants 
who contribute to decision-making processes (Dupuy, 1994). In From this perspective, data is 
like a raw material necessary for production information (Ngongang, 2007). 
A review of the literature shows that much empirical research carried out on the subject of 
the SME manager's AIS focused on the study of accounting data produced. Others, less 
numerous, have tried to measure the degree of use of accounting data by SME managers. 
This concentration of work on the informational dimension took place in the detriment of 
the organizational dimension. The structural and organizational aspect accounting has been the 
subject of little empirical investigation (Ben Hamadi, 2013). However, accounting data is 
produced in and by a accounting organization and the quality of the accounting product depends 
on certain characteristics of this organization (Lacombe-Saboly, 1994). 
The analysis of the results of empirical studies carried out on the subject of AIS and on the 
accounting practices of SMEs aims to achieve two objectives: 
▪ Verify the thesis of the relative relevance of the accounting data for the manager of 
SMEs; 
▪ And determine the dimensions and attributes to be retained in order to analyze and 
describe the AIS of SMEs. 
To do this, we will try to carry out a brief analysis of the empirical studies carried out on the 
subject which will allow, first of all, to examine the thesis of the relative relevance of accounting 
data for the manager of SMEs and secondly, to retain the dimensions of the AIS to be described 
and analyzed. 
2. The nuanced conclusions of empirical studies 
The question is to determine to what extent the empirical studies carried out on the subject 
of accounting practices in SMEs confirm the thesis of the relative relevance of accounting data 
for the manager of SMEs. This analysis is limited to only genuine empirical studies (this 




criterion eliminates the prescriptive conclusions of theoretical studies without an obvious 
empirical basis), the samples of which contain exclusively SMEs (the definitions of the SME 
retained, however, vary enormously from one study to the next). Other, but none of the studies 
presented concern companies with more than 500 employees). 
Initially, some authors argue that the managers of SMEs do not go beyond (or almost) the 
simple production of data and mandatory accounting documents, in a timely manner and in 
order to meet the requirements imposed by the tax authorities. (Holmes and Nicholls, 1988, 
1989; Gasse, 1989; McMahon and Holmes, 1991; Bajan-Banaszak, 1993, Nayak and 
Greenfield, 1994…). These authors conclude that many SMEs suffer from a lack of 
management tools, both in terms of data production and use of it. In other words, the toolbox 
of SME managers would therefore remain underdeveloped with little management accounting 
data. 
In order to examine this observation, we will present the results of the empirical studies 
carried out on five accounting domains determined at the end of the literature review. These are 
general accounting, cost system, budget system, financial analysis and scorecard practices. 
2.1. General accounting practices 
The study of general accounting practices concerns the characteristics of the preparation of 
the balance sheet, the income statement and intermediate situations. 
Analysis of the survey results by Ngongang et al. (2021) from a sample of 73 Cameroonian 
SMEs shows that the majority of financial statements are produced annually in 57.5% of SMEs 
in their sample. These authors also identify intermediate trends in that 26.0% of SMEs report 
producing half-yearly financial statements, compared to 16.4% whose production frequency is 
quarterly. 
On the other hand, the results of the study by Chapellier and Mohammed (2010), carried out 
among 92 companies with between 10 and 250 employees, show that a large majority of the 
managers questioned (69.6%) have complex and very complex general accounting. 
. In 78.3% of cases, accounting documents are drawn up two months after the closing date. 
Most SMEs (77.2%) prepare interim financial statements at short notice (less than one month 
for 49.3% of them). Chapellier and Mohammed (2010) justifies these positive results by: 
- The massive use of software allowing accounting treatments to be carried out fairly 
quickly; 
- The availability of internal accountants whose main tasks remain the preparation of 
general accounting documents. 
This survey also reveals that more than most of the SMEs in the sample (77%) prepare 
interim financial statements. These results show that SME managers, on the one hand, do not 
limit themselves to only mandatory accounting documents imposed by taxation and on the other 
hand, rely on these documents to ensure the functioning and control of their organization. 
In this sense, Lavigne (1996) shows that the financial statements of SMEs are not only useful 
for tax purposes. In other words, besides the mandatory objective of reporting to the tax 
authorities, the financial statements of SMEs can likely be useful for other purposes. In another 
study, Lavigne (2000) argues that managers of SMEs do not all pursue the same objectives by 
publishing annual and interim financial statements. He points out that the three main stated 
objectives of financial statements are: 
- Set goals for the company, monitor their achievement and take corrective measures, if 
necessary; 
- Make investment decisions for the company; 
- Manage cash flow and working capital. 
This author also emphasizes the accessibility of computerization, which has notably enabled 
the internal preparation even by smaller SMEs of interim financial statements. 
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Finally, Chapellier (1994) reveals that the practice of developing these intermediate 
situations is very widespread in SMEs. In fact, the vast majority (92%) of SMEs in its sample 
do so, 34% of which do so once a year; 33% once every quarter and 25% once every month. 
With regard to the deadlines for disposing of intermediate situations, the same study carried out 
shows that 67% of companies dispose of them within a period of less than 1 month; 29% 
between 1 and 2 months and only 4% over 2 months. Furthermore, Bajan-Banaszak (1993) 
points out that 48% of the companies he studied use management-oriented intermediate 
financial accounting. 
2.2. Practices Relating to the Costing System 
Management accounting is a process of identifying, measuring, analyzing, preparing, 
interpreting and communicating information used by management to plan, evaluate and control 
within an organization and to ensure the optimal use of resources. However, the accounting 
practices applied and their modes of presentation are not uniform from one company to another, 
especially since management accounting is optional and not governed by accounting standards 
and principles. All in all, the results provided by empirical studies on management accounting 
practices, and in particular on the cost system, are quite nuanced and inconclusive. 
Bajan-Banaszak (1993), in a study of 893 companies (95% of which have less than 50 
employees), underlines that cost accounting is not the most established tools in SMEs since 
they are present only in 18 % companies. In addition, he notes the rudimentary or even 
embryonic nature of some of the analytical accounts that do without any software, ie IT. Gasse 
(1989), in his study of management techniques and practices in SMEs, states that, in a sample 
of 51 SMEs with less than 250 employees, 88% carry out cost calculations. Likewise, 
Chapellier (1994) shows that 77% of managers surveyed carry out cost calculations. However, 
this result is to be discussed since 19% of the sample have a costing system in the development 
phase, 34% moderately complex and only 23% of the sample have a complex system. 
Regarding cost calculation methods, Nobre (2001) in a survey carried out in 86 SMEs shows 
that 60% of companies use the full cost method alone or with another method and that this 
method itself presents 42%. For their part, Vallerand et al. (2008) demonstrate, in a study of 
230 Canadian industrial SMEs with between 40 and 250 employees, that the accounting tools 
identified in these companies are numerous and the frequency of use and appreciation is varied 
and heterogeneous. These authors add that the tools relating to the cost system and the budget 
system are the most frequent and that 78% of SMEs in their sample claim to have a standard 
cost system, 44% cost per activity system, and 28% of a full product life cycle costing systems. 
In addition, the results of the study by Chapellier and Mohammed (2010) show that 91.3% 
of SMEs have a cost calculation system. The full cost method (alone or in combination with 
another method) is the most frequently used (68%). Costs are calculated monthly by 36% of 
businesses and quarterly by 23% of them. The production of this data is very fast: 63% of 
executives say they have it in less than a week.  
Finally, Ngongang et al. (2021) state, on the one hand, that calculation of costs and cost price 
is absent in 38.4% of SMEs in the sample. 
However, for those who adopt this practice, survey data show that it is mostly done weekly 
in 27.4% of cases against a proportion of 21.9% who say they do it quarterly and / or month. 
On the other hand, although absent in 47.9% of SMEs in the sample, the determination of the 
break-even point and the and dead point is done quarterly and / or monthly in 30.1% of SMEs 
that adopt this practice and in 12.3% at an annual frequency. 
Ultimately, the analysis of the studies presented above show that the cost calculation system 
does not seem to win the favor of all SME managers who do not systematically perceive its 
legitimacy and interest. However, this system turns out to be more and more present and 
occupies a major place among other accounting practices, but it is only loosely formalized and 




often simple. New modern costing methods and techniques such as the ABC method are 
increasingly finding their place in the toolbox of SME managers. However, their distribution is 
still very limited. In fact, Bergeron and Bélaïd (2006) indicate that less than a third (29.4%) of 
the SMEs in their sample claim to have a cost system similar to the ABC model. These authors 
state that this result (low diffusion of this method in the context of SMEs), agrees with those of 
other empirical studies (Schoch et al., 1994; Benjamin et al., 1994). 
2.3. Practices Relating to the Budget System 
In terms of strategic planning, empirical research shows that, in SMEs, these practices are 
used only sporadically and by a minority of managers. Carland et al. (1989) underline, in a 
study carried out among 386 American SMEs with less than 250 employees, that the preparation 
of formal plans is not common in this type of company since a small minority 17% of them 
have plans formal written plans and the majority of SMEs studied (53%) have informal 
unwritten plans while almost a third (30%) do not prepare plans. Gasse (1989), reveals that the 
preparation of budgets is not generalized and the proportion is varied because 70% of the 
companies in his sample carry out sales budgets, 68% of production budgets, 63% of operating 
budgets, 47% of capital budgets and only 31% of cash budgets. 
The results of a survey carried out by Nobre (2001) among 86 industrial SMEs with between 
50 and 500 employees, reveal that the budgetary procedure and the calculation of the gap are 
very common practices in SMEs since they are identified therein. 70% and 81% of cases 
respectively. 
Jänkälä (2005, 2007) reveals, in a study of 183 Finnish SMEs, that budgetary practices and 
gap analysis are the most intensively used practices (2.58 / 4). Among the ten most used 
practices, there are three budgetary practices: Annual budgets (84%, intensity 2.6), forecasting 
of monthly or quarterly cash flow (85%, 2.53), monitoring of the budget at least quarterly and 
gap analysis (91%, 2.67). Similarly Vallerand et al. (2008) underlines that budget practices are 
widespread and carried out by most of the SMEs studied: 85.5% have a budget system, 83.3% 
carry out budget gap analyzes only a minority of them (40, 4%) develop balanced scorecards. 
On their side, Chapellier and Mohammed (2010) reveal that budget data is less present in 
the SMEs in their sample. Only 40% say they formally develop budgets: 28% prepare a sales 
budget, 39% production budget, 36% procurement budget, 29% cash budget and only 16% 
budget their investment projects. These budgets are most often annual (32% of cases) or semi-
annual (30% of cases). Finally, less than one in four companies (24%) has a budget tracking 
system and calculates variances. 
In total, Ngongang et al. (2021) observe a certain disparity in budgetary and forecasting 
management practices. In fact, the establishment of procurement, sales and cash budgets is 
done, for the most part, on a quarterly and / or monthly basis in 38.4% of SMEs. Although 
absent in a large part of SMEs (58.9%), production budgeting is done quarterly and / or monthly 
in 26% of SMEs. 35.6% of SMEs report performing a gap analysis on a quarterly and / or 
monthly basis, although this practice is not observed in 49.3% of SMEs. The practice of 
preparing the balance sheet and forecast income statement is done quarterly and / or monthly 
in 32.9% of SMEs and annually in a proportion of 23.3% of them. 
These are the results of some selected research. While a good number of managers estimate 
their annual sales or budget their cash flow, on the one hand, these practices are not generalized 
to all SMEs and, on the other hand, only a small percentage of companies seem to carry out real 
formal planning. 
2.4 Very Widespread Financial Analysis Practices 
In financial analysis, empirical research is scarce and the results converge. Chapellier (1994) 
shows that financial analysis is a very widespread practice in SMEs. The results of his study 
claim that only 2 of the 113 executives do not have any financial analysis data. However, these 
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financial practices are not completely homogeneous, in fact, 26% of SMEs have sophisticated 
financial analysis systems, 24% have low complexity systems and almost 48% have moderately 
complex systems. 
Lavigne (2002) characterizes the internal dissemination of financial results by referring to 
the following modalities: either concentration at the upper level of general management and the 
board of directors and decentralization down to the lower level of employees. The results of its 
study of 282 Quebec manufacturing SMEs lead to a slight majority of 58% of SMEs that do not 
centralize at the top level and a very small minority of 15% that decentralize down to the lower 
level of employees. Likewise, Gasse (1989) underlines that 94% of the SMEs consulted carry 
out an analysis of the financial situation. 
It then appears that managers seem to conduct business cases on a regular basis. Prouteau 
(1989) indeed affirms that companies are attached to the most traditional and classic means of 
evaluation and that the financial indicators most used in the 47 SMEs in his sample are the 
volume of sales (68%), the added value (64%), gross margin (60%), rate of return, cash flow 
(CAF), margin on direct costs and return on invested capital. 
On the other hand, various studies show that tools to help choose an investment are not very 
present in SMEs. Prouteau (1989) notes that although 53% of the 47 SMEs in his sample use 
the payback period, only 23% of them calculate the internal rate of return. Furthermore, Nadeau 
et al (1988) demonstrate, in a study conducted among 69 Quebec manufacturing SMEs, that 
while certain techniques are widely used (cost analysis (71%), profitability and liquidity ratios 
(71%), comparison of results obtained with forecasts (76%), breakeven point and payback 
period (71%)), others, on the other hand, and especially those related to the choice of 
investments, are rarely or never used (net present value , decision criteria in a situation of 
uncertainty, internal rate of return, etc.). 
The causes of underuse put forward by managers are ignorance, complexity and cumbersome 
methods, lack of time, lack of training, or even the fact that these methods are unsuitable for 
SMEs. 
2.5. The development of dashboards: a less systematically available practice 
Little research is done in this area. Bajan-Banaszak (1993) underlines that general 
dashboards are considered among the most established management tools in SMEs, they 
represent 71% of equipped companies and seem to be sufficient for the daily management of 
small companies. 
Dashboards consist mainly of accounting information (forecast and current). They form a 
synthetic presentation of forecasts and intermediate situations and they can be classified into 
general dashboards and dashboards by function. 
Chapellier (1994) examines the maintenance of dashboards in SMEs and the main 
information contained in this document. The results of its study show that 23% of SMEs have 
moderately complex dashboards and 48.5% fairly complex dashboards and that the data found 
in this document concerns: activity, margins, personnel costs, financial charges and especially 
cash. 
For his part, Bergeron (2002) emphasizes the importance of the prospective scoreboard 
considered as a tool serving, on the one hand, for the formulation and communication of the 
strategy of SMEs and the setting of objectives and, on the other hand. part, to the alignment of 
the initiatives of the actors to achieve the desired objective and follow the set strategy. His study 
investigates whether the use of integrated strategic scorecard systems based on the balanced 
scorecard models advocated by Kaplan and Norton (1996) improves performance measurement 
systems for SMEs. 
In addition, the study conducted by Degos and Zian (2019) on a sample of 107 SMEs with 
fewer than 200 Moroccan SME employees shows that the dashboard is not a main tool used by 




managers. However, leaders already adopting these tools believe that the dashboard plays an 
important role in performance management. The results also show that the dashboard is not a 
tool that can be used in all contexts. The characteristics of the dashboard are affected by existing 
organizational and behavioral conditions. In addition, performance management using the 
dashboard still relies heavily on its characteristics. 
To conclude, the summary of the empirical results presented generally leans in favor of the 
hypothesis of the relative relevance of accounting information for the head of SME. It confirms 
that accounting practices are spotted in SMEs but are still not present in all SMEs. The 
conclusions of these studies reveal, however, that the dissemination and use of these practices 
remain differentiated and heterogeneous from one study to another and from one company to 
another, even sometimes contradictory (Chapellier, 1994; Mitchell and Reid, 2000; Jänkälä, 
2007; Vallerand et al., 2008). The review carried out shows that the adoption of modern and 
recent management practices (the ABC method, balanced scorecards, budgetary practices, ERP 
software packages, etc.) still appears to be limited. The differentiation of practices and the 
underuse of certain tools could be explained by several reasons (Chapellier, 1994; Mitchell and 
Reid, 2000; Jänkälä, 2007): 
- The difference in information needs between companies. 
- Ignorance, complexity or heaviness of the method. 
- The unsuitability of the method or technique initially designed for large companies for 
SMEs. 
- The lack, on the one hand, of qualified accounting staff and, on the other hand, of 
training or skills for the manager or internal accountant ... 
In the light of these results and observations, we will present below an analysis framework 
for the AIS which should meet our objective of broadening the frameworks already covered in 
previous studies. 
3. The choice of the framework for the analysis and characterization of the 
ais of SMES 
The analysis of empirical work relating to the theme of accounting practices in SMEs will 
allow us, first of all, to underline certain limitations observed in this work. Taking these limits 
into account will allow us, in a second step, to determine the dimensions of the AIS that will be 
described and observed. 
3.1. The Limits of Previous Studies 
Analysis of empirical work has provided us with a great deal of information on the state of 
AIS in SMEs. This analysis shows that many studies retain the notion of "complexity / 
sophistication" as a means of evaluating and characterizing AIS and accounting practices, 
however, with quite different study variables and indicators. It allowed us to identify certain 
limits that can be grouped into three points: 
1) A large part of the studies give only a partial vision of the AIS because they often aimed 
to study a type of accounting practice such as general accounting, the cost system, the budget 
system, tables board or management control (Bajan-Banaszok, 1993; Lavigne, 1999; Germain, 
2000; Nobre, 2001a, 2001b; Van Caillie, 2002; Davila, 2005; Abi Azar, 2006; Kabwigiri and 
Van Caillie, 2007; Jänkälä, 2007; Komarev, 2007; Condor and Rebut, 2008). 
2) A minority of studies aimed to study the use of accounting data by managers and most of 
them are limited to a simple analysis of the production of accounting data. In this regard, 
Chapellier (1994) notes that some research "only really studying the production of this data, 
concludes directly on their use by the manager, without really measuring this use". The need to 
study the effective use of accounting data is justified by the fact that simply measuring the 
production of data does not therefore lead to systematic and effective use. This gives rise to the 
ISSN: 2658-8455                                                    





need for a study of the use which makes it possible to judge the relevance of accounting data in 
SMEs (Reix, 1987; Dupuy, 1994; Chapellier, 1994; Germain, 2000). 
3) Most, if not almost all, of the empirical studies have focused on the informational 
dimension of AIS (the study of the production and / or use of accounting data). This 
concentration is done, in our opinion, to the detriment of the structural and organizational aspect 
of accounting, which has been the subject of very little empirical investigation in general and 
in SMEs in particular. However, accounting data is produced in and by an accounting 
organization and the quality of the accounting product depends on certain characteristics of this 
organization (Lacombe-Saboly, 1994). This omission and the lack of interest shown in this 
dimension can be explained, according to Chapellier (1994), by the fact that certain 
organizational and structural dimensions such as the geographical dispersion of units “seem ill 
suited to a measurement of the complexity of the CDS in SMEs ”or even that these 
characteristics“ indeed seem difficult to transpose into the specific context of SMEs ”, such is 
the case, for example, for the degree of decentralization of the AIS. The omission of the 
organizational dimension seems to us the main limitation of previous work. 
The following table summarizes the instrument used in some empirical studies to 
characterize the AIS or accounting practices. 













of the AIS 
 
- Structural characteristics of the entity formally responsible for the 
AIS: 
the size of the AIS, the complexity of the work, the geographical 
dispersion, the number of hierarchical levels, the quality of staff, the 
degree of decentralization of the AIS and the degree of automation of 
the AIS. 
- Information characteristics of the AIS: the sophistication of the 
accounting techniques used, the variety of reports produced and the 
decentralization of accounts (assessed through the degree of 





of the AIS 
 
- Organization of the AIS (dedicated resources). 
- Cost accounting practices. 
- Budgetary and management planning practices. 
- Budget and forecast monitoring practices. 
- Communication of information. 








- Diversity, degree of detail, time and frequency of production of 
accounting data relating to general accounting, management 
accounting, the budget system, and finally financial analysis. 
- Average weekly duration, intensity, diversity and frequency of use 










- Degree of dissemination, use, confidence, detail, frequency of 
production and time division of reports relating to the cost system, the 
budget system and dashboards. 
- Method of calculating costs, number of allocation keys, strategic and 
operational plans, degree of coverage, monitoring procedure, number 








- Level of responsiveness, diversity of content, variety of controlled 
objects and degree of decentralization of dashboards. 
- Frequency, intensity and diversity of use. 










Scope, focus, time horizon, degree of aggregation, degree of 









of the system 
costs 
 
- Number of cost pools. 
- Number of different types of cost generators (drivers) used in the 
two phases of the allocation process. 
- Types of generators used in the second phase. 
- Extent to which direct allocations or resource generators that are 










- Determinants of costs and financial control. 
- Provision of information for planning and control. 
- Measures relating to the reduction of waste of company resources. 







of the AIS 
Diversity, level of detail, frequency and time of production of general 
accounting data, interim statements, costing system, budget data, gap 
analysis and dashboards. 




- Degree of reactivity 
- Diversity of scope 
- Diversity of performance indicators 
- Degree of decentralization of dashboards 
        Source: Authors 
Analysis of empirical work reveals the variety of instruments used to observe the object of 
research. Each researcher develops his own instrument according to the predefined objectives 
of his study. 
3.2. The legitimacy of a broad multidimensional approach 
Much empirical research has focused on the informational dimension of accounting to the 
detriment of its organizational aspect. In this regard, some of these studies focus on studying 
the accounting data produced while others attempt to investigate the extent to which SME 
managers use this accounting data (Chapellier and Mohammed, 2010). 
In their empirical study, Ngongang et al. (2021) analyzed the impact of the characteristics of 
the accounting organization on the quality of the accounting and financial information produced 
by SMEs. 
At the end of their research, these authors were able to retain three main facts. 
First, they found that SMEs set up an accounting organization intended not only for the 
production of legal documents, but also for management purposes within regulatory deadlines. 
In other words, the accounting practices of SMEs are complex. In this sense, these authors note 
a diversity of production formats ranging from general accounting data to management control 
data, including those relating to operational cost accounting and budget and forecast 
management. This is underpinned by the fact that the accounting activity of SMEs is carried 
out by accountants (managers and salaried accountant), for the most part, justifying a university 
level. Likewise, the degree of computerization of the accounting activity of these entities is 
mostly extensive, as they use accounting software and the Internet to transmit information. 
Second, the analysis of the results shows that a large proportion of SMEs declare that they 
comply with the accounting regulations in force, which ensures them a high level of quality of 
accounting information. Third, an explanatory analysis of the relationship between the 
characteristics of the accounting organization and the quality of accounting and financial 
production revealed that the outsourcing of the accounting function and the degree of 
computerization of the accounting activity positively influence and significantly the quality of 
the accounting and financial information produced by SMEs. 
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Finally, the approach taken in this research to define the AIS is based on a global vision of 
the AIS. In other words, the AIS is defined simultaneously by organizational and informational 
practices. The relative incompleteness of the conclusions of empirical work therefore 
legitimizes the widening of the informational dimension, hitherto privileged, by integrating the 
organizational dimension. The AIS can thus be defined, following the example of Chapellier 
and Mohammed (2010) as “An organized set of structures, resources and actors making it 
possible to produce accounting data (compulsory and optional, historical and forecast) used 
by SME managers to manage their business”. 
4. Conclusion 
In conclusion, the results of numerous studies (Chapellier, 1994; Curran et al., 1997; 
Lavigne, 1999; Reid and Smith, 1999, 2000; Germain, 2000, Lavigne and St-Pierre, 2002; 
Jänkälä, 2007; etc.) refuted the observation made a priori in the literature according to which 
the AIS of SMEs is simple and produces only a few statutory data and called into question the 
simplistic vision of the AIS of SMEs. Even if this work concludes that accounting practices are 
not generalized to all SMEs, in-depth analysis of empirical studies indicates that SMEs have 
fairly complex AISs, various accounting practices and that their managers use accounting data 
in their management. Therefore, the idea of simple, rudimentary and systematically underused 
AIS, according to Chapellier (1994), "is really just a trend." This trend is particularly evident 
"in terms of planning and budgetary practices but also in terms of cost accounting and financial 
management" concludes Chapellier (1994). 
Finally, the framework adopted to analyze and characterize the AIS of SMEs can be 
summarized in three main components: 
▪ AIS organization: this involves describing the characteristics and properties of the unit 
formally responsible for producing and disseminating accounting data (morphology of 
the accounting service, specialization of the service, accounting decision, 
computerization and profile of the accountant internal…). 
▪ The production of accounting data: this involves describing the capacity of the AIS to 
produce both mandatory and optional accounting data, historical and forecast relating 
to General Accounting (CG), to the Cost Calculation System (SC) , the Budget System 
(SB) and the Monitoring System (SS), Financial Analysis and Dashboard (TB) available 
in the SME. 
▪ Use of accounting information: This involves determining the extent to which data from 
CG, SC, SB, SS, AF and TB is used by managers. This dimension will allow us to judge 
the relevance of accounting data in SMEs. 
The approach adopted for relevance is therefore that of use: if the manager uses them, this 
means that the data is relevant in his eyes. 
From the analysis of empirical work, it seemed appropriate to us to retain a broad, 
multidimensional approach allowing, on the one hand, to overcome certain limitations of 
previous studies and, on the other hand, to describe in a global and complete manner. the 
characteristics of the AIS of SME managers. 
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